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TOM TAT:

Nhin hang riéng (NHR) da tao cho cdc nha bén 1& 1i th€ canh tranh, tao sy khdc biét héa so
véi cdc nha sdn xuat hodc cdc nha bdn 1é khdc, linh hoat hon trong viéc thi€t 1ap gid va chinh sdch
truyén thong quing cdo. Pic biét I1a gia ting 1¢i nhuin trong phan khiic khdch hang nhay cdm véi
gia (Quelch va Harding, 1996). B€ tim hi€u mdi quan hé giita cac nhan t& dnh hudng t6i quy&t dinh
ti€u dung nhan hang riéng ctia khach hang tai si€u thi Co.op mart Tuy Hoa, tinh Phd Yén, nghién
ctfu ndy sit dung phuong phap thong k& mo ta, ki€ém dinh Cronbach’s Alpha, phan tich nhan t&
khdm pha (EFA), phan tich md hinh hdi quy. Trén co s& tdng hop 1y thuy&t va thuc hién nghién
cttu dinh lugng, k€t qué nghién cttu cho thdy c6 5 nhan t6 dnh hudng d&€n quy&t dinh tiéu dung nhan
hang riéng. T d6, dwa ra mdt s6 ham ¥ chinh sdch cho nha quén tri siéu thi nhim ning cao hoat
dong kinh doanh ddi véi cac sadn phaAm nhin hang riéng.

Tw khéa: Nhian hang riéng, siéu thi, quyét dinh tiéu dung.

1. Pat van dé

Theo nghién ctu cla PwC thi trudng ban 1&
(tapchicongthuong.vn) la mdt trong nhitng thi trudng
hang tiéu diing ting trudng nhanh nhit trong cdc nén
kinh t&€ méi ndi ctia chau A - Thai Binh Dudng véi
ting trudng sé duy tri mitc hai con s& tir nay dé€n nim
2022. VGi sy tang trudng manh mé cua thi trudng
ban 1& cling véi su thay d6i théi quen mua sam ctia
ngudi tieu ding da chitng minh dugc tiém ning cla
thi trudng ban 1€ hién dai s€ con vuon xa hon nira so
v6i chg truyén thdng. Theo quy hoach ctia B Cong
Thuong, tir nay t6i nim 2020, cd nuSc cé khoang
1.200 - 1.300 siéu thi, ting gan 650 di€ém so véi nim
2011. S6 trung tAm thuong mai va trung tAm mua
sim ciing ting 1an lugt 1én 180 va 157 diém
(congthuong.vn). Piéu nay di cho thdy mot vién
canh canh tranh vo cung khdc liét giita cac nha kinh
doanh siéu thi.

P& ton tai trong thi trudng canh tranh khoc liét
nay, cic nha quan 1y siéu thi thudng xuyén t& chitc
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hoat dong khuy&n mai d€ thu hit khach hang. Pic
biét 1a viéc gidi thiéu nhan hang rieng (NHR) dén
khich hang nhim diy manh doanh thu. NHR Ia
thuong hig¢u “thudc doc quyén mot siéu thi nao d6
ma siéu thi nay sG hitu, ban va phat trién nhan hiéu
nay va canh tranh v6i nhiéu sin phim cling loai véi
nhdn hiéu nha sin xuit” (Semeijin va cong s,
2004). N6 xuét hién dau tién & cic siéu thi tai Hoa
Ky vao nhitng nim 1960 & dang bao bi rat don gidn,
chi ¢6 mau tring va mau den. Pic diém cia NHR
ldc d6 duge md t& nhu gia va chat lugng dugc dinh vi
thap hon nhin hang clia nha sin xuat va khong nhan
dugc hd trg vé quang cdo (Burck,1979). Tai Viét
Nam, NHR thuc sy bit ddu dudc phat trién tir nim
2006 bdi hé thdng siéu thi BigC v6i nhdn higu
“Wow! Gi4 hap din” va vao nim 2007 bdi hé thong
Saigon Coop v@i nhan hi¢u “SGC”. Hién nay, ¢
nhiéu hé thong siéu thi trong va ngoai nue déu cb
san phim NHR ctia minh. Tir nim 2012, Saigon
Coop d3 ddy manh phét trién nhin hang riéng



KINH DOANH

Co.opmart thudc nhiéu chiing loai tir thuc pham dén
héa my pham hay hang may mic, gia dung. P&€n nay,
nhan hang riéng ctia Co.opmart da s hitu hon 300
mit hang va hon 1500 ma hang. C6 thé thdy, NHR
c6 lich st 1au dai va phat trién manh mé tai cic nudc.
Tuy nhién, khai niém vé NHR mot phan nao d6 con
mdi mé ddi v6i ngudi dan Viet Nam, dic biét ngudi
tiéu ding tai thAnh phd Tuy Hoa, tinh Phd Yén. Van
dé dat ra 1a Iam thé€ nao thu hit ngudi tieu dung lya
chon nhin hang riéng cia siéu thi, nhitng y&u t6 nao
anh hudng dé€n quyét dinh Iwa chon nhin hang riéng
tai siéu thi clia ngudi tiéu dung. V4Gi ¥ nghia do, bai
viét thuc hién van dé nghién ctu trén 12 rit cAn thiét.
K&t qua nghién citu 12 cd s& d€ cdc nha quan 1y siéu
thi xay dung chi&n lugc phat trién thuong hiéu nhin
hang riéng trong dai han nhiim thu hiit khach hang va
tao dugc 1¢i thé€ canh tranh, c6 dugc long trung thanh
khach hang trong bdi cinh thi trudng ludn thay d&i
nhu hién nay.

2. Co's6 Iy thuy&t va mé hinh nghién ciu

2.1. Cosé'ly thuyét

* Chat luong cam nhdn: Theo Hoch va Banerji
(1993), Ailawadi va cdng su (2001), khi n6i d€n nhin
hang riéng, chat lugng dugc cho l1a quan trong hon
gia ca. Nhan hang riéng thuong dugc xem la san
pham chat lugng thap do chua dat chuin qudc t& nhu
céc thuong hiéu nha sdn xuét. Cac nghién ctu ciing
chi ra riang chat lugng cAm nhan tac ddong mot cach
¢6 ¥ nghia d&€n § dinh mua clia ngudi tiéu dung. N&u
chit lugng cAm nhan cang cao s& cung cap cho khach
hang mot Iy do dé mua thuong hiéu, ddc biét trong
trudng hop khiach hang khdng c6 diéu kién phan tich
mot cach chi ti€t vé san phim (Nguyén Dinh Tho va
Nguyé&n Thi Mai Trang, 2002).

* Gid ca: Walker (2006), cac thuong hiéu nhan
hang riéng thudng ré hon céc nhén hiéu ctia nha san
xut. Do d6, chiing c6 thé dugc coi la sin phdm thay
thé& cho cac nhdn hiéu nha sin xuit. Batra va Sinha
(2000) ciing cho ring gia cd c6 4nh hudng truc tiép
dén thai d6 va y dinh mua sin phdm nhin hang riéng
clia ngudi tieu dung. Chinh vi vdy, phin 16n ngudi
tiéu diing s& ra quyét dinh qua tham khao sin phim
c6 gia thap (Boutsouki va cong su, 2008). Ngoai ra,
viéc tiét kiém tién khi mua sim sé giip tao cho
khach hang mdt cAm xic mua sim tich cuc, lam ting
thém sy nhan thitc vé gia tri clia ho.

* Bao bi: Ampuero & Vila (2006) bao bi 12 y&u t&
then chdt va ngudi tiéu dung thudng ddnh gid sdn
pham tir c4c chi ti€t dudc ghi trén bao bi. Ngoai ra,
ngudi tiéu dung cling thudng bi kich thich bdi nhiing

san pham c6 bao bi bit mit, sang trong, miu ma da
dang. So v6i san phim céc thuong hiéu nha sin xuat,
san phdm nhin hang riéng dudc dong gbéi mdt cach
ngh¢o nan, thi€u nhan dién thuong hiéu va khong
dugc quang cdo rong rai. Tuy nhién, ngay nay cic
nha ban 1& d3 nhin ra diéu d6 va da dan dan dau
c4i thién bao bi cho nhiin hang riéng minh dé bao bi
nhin hang riéng khong chi 13 cong cu d€ bio vé san
phim ma con d& quing ba hinh 4nh sin phim,
thuong hiéu ctia t§ chic.

* Truyén thong qudng cdo: Truyén thong quang
cdo 1a mdt phan khong thé thi€u trong nhiing nd luc
ti€p thi ctia mot doanh nghiép. N6 ¢6 thé duge md ta
nhu 13 tit cd cdc thong diép va phuong tién truyén
thong ma doanh nghiép c6 thé trién khai d€ ti€p cin
tGi thi trudng ctia minh. Mac du viy, theo Kim va
Parker (1999) cho ring khé c6 thé do ludng sy thanh
cdng clia viéc quang c4o san phim nhin hang riéng
va mot quing cdo thanh cong thudng di lién véi hinh
4nh t5t (Steinberg & Jules, 2001).

* Hinh dnh siéu thi: Collin-Dodd va Lindley
(2003) cho riing nhin hang riéng 1a y&u to quan trong
d4nh gi4 hinh Anh siéu thi, diéu nay cho thdy su khic
biét vé hinh 4nh clia c4c siéu thi khac nhau trong tim
tri ngudi tiéu dung. Hinh 4nh siéu thi dudc hinh thanh
qua trdi nghiém mua sim ctia khach hang hoic thong
tin tif nha ban 1& thdng qua cdc ngudn nhu tin tic
hoic truyén miéng. Ailawadi va Keller (2004) xem
hinh 4nh siéu thi 1a khai niém da huéng, gdm c6: chat
lugng hang hda, moi trudng clra hang, uy tin ctia nha
ban 1&, tién 10i, mic gia va su da dang vé chiing loai.
Do d6, khach hang thudng phin doan chat lugng cla
nhan hang riéng thong qua hinh anh cta siéu thi.
Diéu nay c6 thé ly gidi 1a khach hang sit dung hinh
4nh siéu thi nhur 12 mot tin hiéu bén ngoai d€ phan
do4n nhian hang riéng cung cAp bdi siéu thi nay.

2.2. M6 hinh nghién ciiu

Xuét phat tir nén ting co s3 1y thuyét va tdng quan
tai liéu nghién citu, nhém tac gid dé xuat mo hinh
nghién ctu nhu' sau:

| Chat lugng cdm nhéan H;
5 G H, Quyét
| Giaca }—\ dinh tiéu
| Bao bi LR diing
}—/ nhan
B (T 7 z H hang
T th 4
| ruyén thong quang cao fiéng

| Hinh &nh siéu th

$6 11 - Thang 6/2019 347



TAP CHi CONG THUONG

Céc gia thuy€&t nghién ctu:

H;: C6 mdi quan hé thuin chiéu giita Chat
lugng cdm nhan va Quyét dinh tiéu ding nhin
hang riéng.

H,: C6 mdi quan hé thuén chiéu giita Gid ca va
Quyét dinh tiéu diing nhdn hang riéng.

H;: C6 m&i quan hé thuan chiéu giita Bao bi va
va Quyét dinh tiéu ding nhdn hang riéng.

H,: C6 mdi quan hé thudn chiéu giita Truyén
thong quang cdo va va Quyét dinh tiéu ding nhin
hang riéng.

Hs: C6 m6i quan hé thuan chiéu giita Hinh 4nh
siéu thi va vd Quyét dinh tieu dung nhdn hang
riéng.

3. Mo ta dit lieu

* MAu diéu tra: Thu thap phi&u diéu tra d8i véi
khach hang c6 di mua sim tai siéu thi va bi€t nhian
hang riéng tai siéu thi v6i phuong phap 14y miu
thun tién (phi x4c sut). Khio sit tryc ti€p véi s6
phi€u hgp 1€ 1a 360 phi&u.

* Thang do: Céac thang do dugc st dung trong
nghién cttu nay dugc tdng hgp tir cic thang do
ludng ma nhiéu tic gid trong va ngoai nudc sir
dung: Ailawadi va cong su (2001), Lé Thi A bong
va cong su (2016), Huynh Nhut Phuong va cOng su
(2018), Nguyén Dinh Tho va Nguyén Thi Mai
Trang (2002), Walker (2006), Ampuero va Vila
(2006), Steinberg va Jules (2001), Collin-Dodd va
Lindley (2003),... Tuy vay, cdc thang do nay ciing
da dugc diéu chinh thong qua nghién cttu dinh tinh
nhim tim ra cdc thang do phi hgp cho linh vuc
nghién cttu clia bai vi€t va sit dung thang do Likert
(5 di€m).

* Ddanh gid thang do: Pudc danh gia thong qua
hé s tin cay Cronbach’s Alpha, phan tich nhan t&
kham pha (EFA).

* Kiém dinh mé hinh nghién citu: St dung
phuong phap hdi quy. (Bing 1).

4. K&t qua nghién cifu

* Kiém dinh thang do bing Cronbach’s Anpha

K&t qua kiém dinh Cronbach’s Anpha cho thay,
tat ci cdc nhan t6 déu 16n hon 0.6 (>0.6) va c6 hé
sO tuong quan bién tdng déu 16n hon 0.3 (>0.3).
Nén tit ca cac nhan t6 ddm bdo tinh nhat quan ndi
tai va phtt hgp dua vao phan tich nhan t6 khdm pha.
(Béng2).

BAng 2. Hé s& Cronbach’s Anpha

Bién Hé s6
Thang do quan | Cronbach's

sat Anpha
Chét lugng cdm nhan (CLCN) 5 0.769
Giaca (GC) 4 0.821
Bao bi (BB) 5 0.714
Truyén thong quang cao (TTQC) 4 0.776
Hinh anh siéu th| (HAST) 4 0.797
?::;t( gll:r;;w tiéu dung nhan hang 4 0.638

Nguén: Két qud diéu tra nghién citu

* Phan tich nhan t6 khdm phd EFA

Céc nhan t6 dudc ddnh gid bing phuong phap
EFA, muc dich ctia EFA 12 1am cho cic yéu to ddm
bdo tinh ddng nhat. Phuong phép trich Principal
Component Analysis v6i phép quay Varimax va
diém dirng khi trich cic y&u t& c6 Eigenvalue > 1,
hé s6 tdi nhan td > 0.5 (Hair va cdng su, 2010) dugc
st dung. K&t qud phan tich cic nhan t& vdi 22 bién
quan sit cho thdy hé s& KMO and Bartlett’s Test
dat 0.777 > 0.5, v6i mdc y nghia Sig. = 0.000 <

Bdng 1. M6 t& méau diéu tra

Gidi tinh .
- Tong
Do tudi Nam N
S6lugdng % S6lugdng % S6lugng %

Tu 20 dén 25 25 22,73% 55 22,00% 80 22,22%
Tu 26 dén 30 30 27,27% 70 28,00% 100 27,78%
Tu31déen35 25 22,73% 60 24,00% 85 23,61%
Tu36dén 40 15 13,64% 35 14,00% 50 13,89%

Trén 41 15 13,64% 30 12,00% 45 12,50%

Téng s6 110 100% 250 100% 360 100%
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Nguén: Két qud diéu tra nghién citu
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0.05, hé s6 tdi nhan td clia cac bién quan sat déu dat
yéu cau. Tai mifc trich eigenvalue > 1 ¢6 5 y&u to&
dugc trich v6i phuong sai trich la 58.163%, khong
¢6 hién tugng Cross loading. K&t qua phan tic EFA
ddi v6i nhan t8 Quyét dinh tiéu diing nhian hang
riéng gdm 4 bién quan sat dudc rit thanh 1 y&u 3,
hé s6 KMO and Bartlett’s Test dat 0.68 > 0.5, véi
mic ¥ nghia Sig. = 0.000 < 0.05, hé s6 tai nhan &
clia cdc bi€n quan sat déu dat yéu ciu. Qua phian
tich EFA ciing cho thdy mo hinh nghién cttu khong
thay ddi, bao gdm 5 bi€n doc 1ap va 1 bién phu
thudc va dugc sit dung cho phén tich hdi quy tuyén
tinh boi.

* Phan tich mé hinh hoi quy

K&t qua phan tich md hinh hdi quy cho thiy hé
s0 R = 0.728 va R? = (.53, nghia la cdc yéu to
CLCN, GC, BB, TTQC, HAST giéi thich dugc 53%
quyét dinh tiéu dung nhdn hang riéng cta khach
hang. Nhu vay, 1 - R? = 0.47 dugc giai thich bdi
nhitng nhan & khong dugc dua vao trong mo hinh
va day ciling dugc xem 12 mot trong nhitng han ché&
clia bai nghién ctru. (Béng 3).

Bdng 3. K&t qud phén tich héi quy

R R Adjusted | Std.Ermorof | Durbin
Square | RSquare | the Estimate | -Watson
728 | 530 523 26317 1.990

Nguén: Két qud diéu tra nghién citu

Kiém dinh dé phit hop ciia mé hinh

K&t qué phan tich phuong sai ANOVA cho thiy
tri thong k&€ F = 79.702 va sig. = .000 < 0.05, diéu
nay c6 nghia 12 mo hinh hdi quy tuyé&n tinh phit hdp
vGi tap dit liéu hay 5 nhan t§ ¢6 quan hé tuyén tinh

vdi bién phu thudc 12 quyét dinh tiéu ding nhin
hang riéng ctia khach hang. Vi vdy, m6 hinh nghién
cttu c6 thé st dung dudc va diing 1am tai liéu tham
khao cho c4c nghién citu ti€p theo. (Bang 4).

Bdng 4. K&t qud phan tich phuong sai

Wi | goee | O [ sae | F [0
Regression | 27.601 5 5.520 |79.702 | .0002
Residual | 24.518 | 354 | .069

Total 52.119 | 359

Nguébn: Két qud diéu tra nghién ciiu

Gidi thich phuong trinh

K&t qua Collinearity Statistics chuin dodn hién
tugng da cong tuyé&n véi hé s6 phong dai phuong sai
VIP (Variance Inflation Factor) ctia cic bi€n doc
lap trong md hinh déu rit nhd, c6 gid tri tir 1.026
dén 1.186, thé hién tinh da cong tuyé&n clia cdc bién
doc lap 1a khong dang k€ va cac bién doc l1ap trong
mo hinh dugc chdp nhan (Khi gia tri VIP > 10 1a
diu hiéu clia hién tugng da cong tuyén).

Sau khi phén tich hdi quy tuy&n tinh, két qua cho
thdy mdi quan hé gifta sy hai 1ong ctia du khéch va
cac y&u t6 dugc thé hién trong phuong trinh sau:

QD =1.220+0.143GC+0.211CLCN

+0.125HAST + 0.097TTQC + 0.138BB

Kiém dinh gid thuyét

Thong qua k&t qua phan tich cho thi'y ¢6 5 nhan
t6 c6 4nh hudng dén quyét dinh tiéu dung nhin
hang riéng ctia khiach hang. Véi cdc nhan to c6 dnh
hudng tir 16n d&n nhé cu thé nhu sau:

BAng 5. K&t qud phén tich héi quy

Unstandardized Coefficients | Standardized Coefficients ) Collinearity Statistics
Mode! B Std. Error Beta t =k Tolerance VIF
(Constant) 1.220 138 8.836 .000
CLCN 211 .025 316 8.373 .000 931 1.074
GC 143 017 .341 8.584 .000 843 1.186
BB 138 027 193 5.127 .000 936 1.068
TTQC .097 .020 193 4.931 .000 .868 1.153
HAST 125 .019 .249 6.756 .000 975 1.026

Nguodn: Két qud diéu tra nghién citu
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Chat lugng cdm nhan véi hé s8 B; = 0.211,
p=0.000, gia thuy&t H, dugc chdp nhan.

Gia cd v6i he s6 B, = 0.143, p = 0.000, gid
thuyé&t H, dugc chap nhan.

Bao bi v4i hé s6 B5=0.138, p=0.000, gi& thuyét
H; dugc chap nhan.

Hinh 4nh siéu thi v6i hé s6 B5=0.125, p=0.000,
gia thuy&t Hs dugc chip nhan.

Truyén thdong quéng cdo vdi hé s6 B, = 0.097,
p=0.000, gia thuy€t H, dugc chap nhan.

5.Két luan va ham y chinh sach

5.1. Chét lugng cdm nhan va gid ca

K&t qua nghién cttu cho thdy chit lugng cdm
nhin va gid cd c6 moi quan hé tich cuc vdi quyét
dinh tiéu ding NHR ctia khach hang va chat lugng
cdm nhan c6 mitc do tic dong cao nhat trong 5 nhan
t0 ¢6 anh hudng (B, = 0.211, p = 0.000). Theo
Richardson va cong su (1996), ddi véi nhitng khach
hang cdm nhan vé chat lugng ctia NHR cang cao
thi s€& c6 y dinh tiéu dung NHR va ngugc lai sé&
khong c¢6 y dinh tiéu duing NHR ddi v6i nhém
khdch hang cAm nhan vé chat lugng clia NHR thap.
C6 nghia 1a n€u khdch hang cam thiy chat lugng
NHR ma ho nhan dugc khi tiéu duing xing dang véi
sO tién ho b ra thi ho s& ¢6 ¥ dinh tiéu ding NHR
hay ngudc lai. Khi khdch hang cam nhén gia cé cla
NHR phit hgp thi ho s& ¢ ¥ dinh va quyé&t dinh st
dung NHR. Gi4 ci clia sidn phim 12 mot y&u t&
quan trong tic dong nhiéu nhat d&€n quyé&t dinh mua
sam ctia khach hang. N&u san phim d6 cho ho cAm
gidc ring gid cd clia sian phdm ré hon sdn phim
kh4c ma gid tri ho nhan dugc vin khdng ddi thi ho
s& ¢6 ¥ dinh ti€p tuc mua hodc mua sit dung thir sin
phdm d6 trong tuong lai vi vin ddm bao dugc cic
tién ich cho cudc sdéng hing ngay ma lai ti€t kiém
dudc chi tiéu cho gia dinh. Vivay:

- Siéu thi cAn dinh gid sin phim nhin hang
riéng hgp ly.

- M& rong dong san phim nhin hang riéng va
gidi thiéu tich cuc nhdn hang riéng cla siéu thi dé€n
ngudi mua sim tai siéu thi.

- Quan tAm nhiéu d&n chit lugng sdn pham, khi
thué cdc don vi gia cdng phai chon cdc don vi c6 uy
tin, dm bio dat tiéu chuin vé sinh an toan thuc
pham. Ngoai ra, nha quan 1y nén ki€m soit nghiém
qui trinh sdn xuat tr khau nguyén liéu, ch& bi€n
dén thanh phdm va dua vao kinh doanh.

- Ngin chin cdc san phim hu hdng dén tay
ngudi tiéu ding bing cich kiém tra thudng xuyén
hoic dinh k¥ chat lugng sdn pham khi di dua vao
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kinh doanh, loai bé nhitng sin pham bi hu hdng hay
h&than st dung.

- Siéu thi can phai thuc hién cdc chinh sich
chiéu thi, khuyén mii d& ngudi tiéu ding an tim
ring ho nhin dudc sdn phdm gid tri xing ding
ddng tién bd ra ma chit lugng sdn phim vain dudc
dambdo.

5.2. Bao bi va truyén thong qudng cdo

K&t qud nghién citu cho thdy bao bi va truyén
thong quing cdo c6 sy ton tai mdi quan hé véi
quyé&t dinh tiéu dung NHR cda khdch hang (8, =
0.143, p = 0.000, B4 = 0.097, p = 0.000). Nhu
ching ta biét, khd ning chd y cla con ngudi la
giGi han. Do vy, khi quan sdt ching ta thudng chi
chii y d&€n nhitng gi n6i bat, khic biét. Do vay, khi
hang héa dugc bay bdn hang loat, nhitng sin
phdm c6 thiét k& bao bi doc ddo, 4n tugng sé thu
hit duge su chon lwa ctia khdch hang va tir dé
ting cd hoi ban hang. Bao bi sin phdm 12 15i gi6i
thiéu truc quan va hiéu qua nhi't vé chi't lugng va
uy tin sadn pham. Theo Bolen (1984), khi quing
cdo tdp trung vao thi gidc clia ngudi tiéu dung,
chi&€n luge bao bi d6ng géi cung cip 1gi thé tiém
4n tif cdc hinh 4nh, chli y&u ting cudng kha ning
ti€p can thong tin tif bao bi. Thong tin ti€p xic
biing thi gidc thudng thu hit sy chi y nhiéu hon va
dudc chi § trude ndi dung quing cdo bing 15i. Vi
vay, nha quén tri siéu thi nén k&t hgp d6i mdi bao
bi nhian hang riéng va dau tu cho hoat dong quing
cdo v&i muc dich 1am cho nhiéu ngudi tiéu ding
bi€t d&€n nhin hang riéng va cdm nhan 5t hon vé
nhin hang riéng cu thé nhu sau:

- PAu tu cdi thién thi€t k& bao bi nhian hang
riéng bit mit, dep d€ tao 4n tugng san phim va 1a
nén tdng tao ra thuong hiéu, lam cho ngudi tiéu
ding c6 mot cdi nhin thit mdi, that 4n twong vé
nhan hangriéng.

- Su thong minh trong mua sim ctia khach hang
can dudc nhin manh trong cdc thong diép khi
quang ba nhian hang riéng vi khiach hang da mua
dugc mén hang gid tri va ddng dong tién bd ra.

- Thuc hién cédc chuong trinh quing cdo trung
thuc, hap din, khong hu ciu, phéng dai cic cong
dung ctia sdn phadm khi quing cdo cho ngudi tiéu
dung

- T chiic cdc chuong trinh khuy&n maii, gidm
gid, wu dai dic biét vao cic dip 1€, tét, tic dong vao
tAm 1y mua hang chung cta ngudi tiéu dung la thich
mua hang gidm giad nhim kich cau hang héa, thu
hit duge sy quan tdm cia ngudi ti€u ding, dem lai
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Igi ich cho c& ngudi tiéu dung ciing nhu ngudi ban
san pham.

5.3. Hinh anh siéu thi

Nghién cttu cling di chi ra c6 su ton tai mdi quan
hé gifta hinh 4nh siéu thi vd quyé&t dinh tiéu dung
NHR ctia khach hang (85 = 0.125, p = 0.000). Xay
dung hinh &nh siéu thi tot trong tAm tri khdch hang

sé thu hit mot lugng 16n ngudi tiéu dung dén mua
sdm va ting doanh thu cho siéu thi. V6i k&t qud nay
ham ¥ cho nha quan tri siéu thi nén chi y dén viéc
thi€t k& va x4y dung moi trudng bén trong siéu thi
phdi thong thodng va mat mé, hang hda trong siéu
thi phdi da dang va nhiéu chiing loai dudc trung bay
sao cho bdt mit m
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ABSTRACT:

Private labels have created competitive advantages and differeneces for retailers compared
to other manufacturers and retailers, given them more flexibility in setting prices and
communication - promotion policies. Especially, the private label helps retailers increase their
profits in the price-sensitive customer segment (Quelch and Harding, 1996). In order to explore
the relationship among factors influencing consumers' decision on purchasing private labels of
tuy Hoa Co.op mart supermarket in Phu Yen province, descriptive analysis, Cronbach’s Alpha,
Exploratory Factor Analysis (EFA) and regression model analysis were used in this study. By
reviewing theories and conducting a quantitative research, the results show that there are five
factors that influence the decision of consumers on using private labels, thereby proposing
policy implications for supermarket managers to improve sales of private label products.

Keywords: Private label, supermarket, consumption decision.
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